














Gas Merchandising Effectively Tied 
to Conversion in Fall River 


and gas appliances was coupled di- 

rectly to one of the most successful 
utility conversions to natural gas in the 
Northeast. 

Fall River Gas Works Company, Mas- 
sachusetts, laid its plans early to assure 
the best possible public cooperation and, 
at the same time, to establish a high 
level of general good-will toward gas. 

Well ahead of the beginning of con- 
version, a down-to-earth series of gas 
articles started to appear in the papers of 
the company’s service area. Some of the 
stories were directed toward the advan- 
tages of natural gas and blended with 
those stories were others which empha- 
sized the advantages of modern gas ap- 
pliances. Throughout the period during 
which these articles appeared, the gas 
company maintained a series of paid ad- 
vertisements which gave detailed infor- 
mation about the customers’ participa- 
tion in the conversion program. 


T= opportunity to merchandise gas 


Translated into French 

An entirely separate program, di- 
rected to the same goal, was the series of 
translations of editorial material and ad- 
vertisements into French, for the large 
French-speaking population of the Fall 
River area. 

While Anson L. Berryman, vice presi- 
dent, Fall River Gas Works Company, 
regards the accomplishment of combin- 
ing merchandising with conversion as 
quite normal, there are substantial indi- 
cations that the project was more-than- 
normally successful. 

The conversion-merchandising project 
was brought into sharp focus when a 
30-page natural gas section appeared as 
part of Fall River Herald News. 

Here, the gas company told its entire 
story directly to the residential, commer- 
cial and industrial customers of the area. 
This section was a cooperative effort of 
the gas company, a number of appliance 
manufacturers and most important local 
appliance dealers. 

The gas company made an advertis- 
ing success of this appliance section by 
handling the details of the space adver- 
tising directly with the manufacturers; 
the newspaper worked with the local 
merchants. 

A wide range of appliance types was 





Here Gladys Bramblett, home service director, 
is demonstrating one of her useful suggestions 
on cooking. Recipient of a home service 
achievement award at the last AGA conven- 
tion, Mrs. Bramblett has given a United Na- 
tions touch to her gas appliance demonstra- 
tions by arranging the classes so they would 
appeal to a gamut of nationalities. 











frigeration, air conditioning, incineration 
and water heating. 


Maintained reader-interest 

The editorial material and advertising 
were dispersed throughout the special 
section in such a way as to maintain 
reader-interest. One page, for instance, 
includes a photograph of a modern 
kitchen and has short articles on gas 
cooking, gas refrigeration, together with 
advertisements for heating equipment 


and water heaters. Another page pre- 
sents a photograph of a modern home 
laundry and includes editorial material 
on washing problems, laundry efficiency 
and interior wall and floor moderniza- 
tion. On this same page there are adver- 
tisements of an automatic gas-fired in- 
cinerator, boilers and conversion burn- 
ers. 

During this period of reemphasized at- 
tention to gas and gas appliances, Fall 
River’s award-winning Gladys V. Bram- 
blett, home service director, was busy 
contributing to the over-all effort with 
her realistic program of domestic gas 
utilization in terms of widely diversified 
nationalistic tendencies of the Fall River 
area. 

Mrs. Bramblett has transposed her gas 
and gas appliance demonstrations to the 
basic interests of Italian, English, Chi- 
nese, Greek, Lebanese, Polish, Portu- 
guese, Canadian-French and Jewish 
groups. 

Her “Know Your Neighbor” classes 
brought her a home service achievement 
award at the last AGA convention and 
they continue to be a feature of the com- 
pany’s promotion of gas. There seems to 
be little doubt but that the manner in 
which Mrs. Bramblett has approached 
her melting-pot audiences was instru- 
mental in easing the way for conversion 
and broader acceptance of gas. 
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included in the section to emphasize 
clearly to all customers that there is a 
gas appliance to serve most requirements 
and budgets for heating, cooking, re- 


An effective Home Service demonstration in 
Fall River Gas Works Company's “Know Your 
Neighbor” service classes. Here, in a theatre, 


Gladys V. Bramblett ard her assistant stand 
by while a Roper representative demonstrates 
the versatility of a modern gas range. 
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Equitable Gas Co Has New TV Show 


Equitable Gas Co., Pittsburgh, intro- 
luced the first of its new series of TV shows 
luring November, with a presentation en- 
titled the Bob Prince Sports Show. 

Equitable’s new venture is televised 
throughout the metropolitan Pittsburgh 
area five nights a week and stars Bob Prince, 
popular sportscaster. For the first three 
weeks the sports show as well as the preced- 
ing newscast and following musical shows 
on the program schedule were televised di- 
rectly from the company’s home service 
auditorium. 


AGA Reports on Automatic Ignition 


Based on a 34-month field test program, 
the gas industry now is in a position actively 
to promote gas ranges equipped with elec- 
tric and gas single point ignition devices, it 
was announced by American Gas Associa- 
tion. This operation is a PAR activity. 

Unlike old style ignition devices, the new 
automatic ignition devices require no con- 
stant-burning pilot light when the range is 
not in use. Great promotional value is in- 
herent in the fact that such automatic 
mechanisms will increase kitchen comfort 
and fuel economy. 

Eight of the leading manufacturers of 
gas appliances already have built automatic 
ignition devices into their gas range models, 
and many others either are actively engaged 
or contemplate following suit. 

As part of the gas industry’s continuing 
research program, this field study was in- 
augurated by AGA in 1949. Participating 
were 48 gas utilities representing practi- 
cally every important locality in the nation. 
Nine different types of natural, manufac- 
tured and mixed city gases which were used 
had heating values from 530 to 1,110 Btu’s 
to assure satisfactory operation of these au- 
tomatic devices regardless of gas types 
available throughout the country. 

Also cooperating were manufacturers of 
six electric and four automatic gas ignition 
systems who were joined by 16 moderate 
gas range manufacturers who provided 33 
different models for field tests. Each of the 
1,459 test gas ranges, installed in private 
homes, averaged 18 months of service un- 
der actual operating conditions. 

Construction and performance of all au- 
tomatic ignition devices and gas ranges in 
the 3-year test program originally were 
tested and approved by the AGA Laborato- 
ries in Cleveland and Los Angeles, before 
being delivered for field tests. 

Four chief conclusions drawn from field 
experience with automatic oven and broiler 
ignition systems are: 


1. Both electric and single point ig- 
nition systems operated well on the 
9 basic gases selected as represen- 
tatives of gas utility company dis- 
tribution in the United States. No 
changes other than orifices are re- 
quired for use with different gases. 
This fact reduces production costs 
and simplifies warehousing and dis- 
tributing problems. 

. Automatic oven and broiler sys- 
tems of both electric and single 
point types proved satisfactory and 
are fully recommended. 
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3. Present ASA Approval anJ Listing 
Requirements cover the types of ig- 
nition systems employed in the field 
test, although they now should be 
reviewed again with the results of 
this study available to the interested 
subcommittees. 


. Now the gas industry actively can 
sell and promote with full confi- 
dence AGA-approved models of 
ranges equipped with the new single 
point and electric ignition devices. 


Sales-Revenues Gain in 3 Quarter 

Total revenues of gas utilities from sales 
of gas to ultimate consumers for the third 
quarter of 1953 were $453 million, a gain 
of 13.1% over revenues in the comparable 
quarter of 1952, American Gas Associa- 
tion reports. For the 12 months ended Sep- 
tember 30, 1953, revenues from sales to 
consumers totaled $2,662 million, a rise of 
12.9% over the previous 12-month period. 
Industrial gas revenues rose 20.7% during 
the 12-month period, while residential reve- 
nues gained 9.9%. 

The total revenues of gas utility and pipe- 
line companies, including revenues from 
sales for resale, during the 12 months ended 
September 30 increased to $3,965 million 
for an increase of 14.3% over the like pe- 
riod of 1952. Net operating revenues in- 
creased to $500 million, a gain of 8.7%. 
Net income was $385 million in the cumu- 
lative 12-month period, a change from a 
year earlier of 4.1%. 

Total taxes paid by the gas utility and 
pipeline industry rose to $530 million in 
the 12-month cumulative period. Total 
taxes, which include federal income taxes, 
represent 13.4% of total operating revenues 
for the entire gas industry in the present 
12-month period. The times charges earned 
ratio, ratio of gross income after taxes to 
fixed charges, for the present period is 3.3 
as contrasted with the ratio of 3.8 in the 
comparable period of last year. This de- 
cline in the times charges earned ratio after 
taxes reflects, for the most part, the in- 
creased cost of debt capital prevailing in 
the market since the first of the year. 

Sales of gas in the third quarter of 1953 
amounted to 11,041 million therms, an 
increase of 8.8% over therms sold in the 
like quarter of 1952. For the 12 months 
ended September 30 sales of gas aggregated 
56,202 million therms, an advance of 10.7% 
over the comparable period a year earlier. 

On September 30 a total of 26.3 million 
customers of all classes were receiving util- 
ity gas, an increase of about 3.2% over cus- 
tomers served a year earlier. Of this total, 
there were 24.3 million residential cus- 
tomers on September 30, a gain of 3.2%, or 
743,000 domestic customers in the 12- 
month period. 

Revenues from the sale of natural gas to 
ultimate customers during the third quar- 
ter of 1953 were $372 million, an increase 
of 17.8% over a year earlier. For the 12 
months, natural gas revenues were $2,209 
million, or 18.8% above revenues in the 
previous period. 

Customers served with natural gas on 
September 30 aggregated 19.8 million, and 
represented 75.5% of total gas industry 
customers. 








the “Know-How” 
you need for 


LP-Gas CONVERSIONS 


Butane-Propane 


POWER 
MANUAL 


This 330-page working handbook is 
crammed with step-by-step directions for 
converting gasoline engines to liquefied 
petroleum gases. Over 40 leading 
manufacturers of quality equipment 
cooperated with the author, Carl Abell, 
nationally known writer and lecturer on 
automotive subjects,to produce this 
authoritative guide. 


Made up inte 6 parts with a total of 23 
chapters, the POWER MANUAL gives 
you the full story on LP-Gas carburetion. 


Part |. The Basic Facts of 
Fuel and Power—4 Chapters 


Part 2. LP-Ges Carburetion— 
4 Chapters 


Part 3. Making the Conversion— 
9 Chapters 


Pert 4. installing and Adjusting LP-Gas 
Cerburetors—2 Chapters 


Port S$. Maintenance ond 
Trouble-Shooting— 3 Chapters 


Part 6. Bringing in the Business— 
1 Chapter 


Plus a complete appendix and handy 
tables in text, all completely cross-in- 
dexed for quick reference. 


It is easy to follow the instructions out- 
lined. They are written in every day 
language and supplemented with a gen- 
erous use of photographs, diagrams and 





aeaty pocket size with strong 
lexi 


ft le binding. Per copy, 
(in Calif. add 3% Sales Tax) 


engineering drawings. 
$350 | 
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Published by Butane-Propane News, 
Headquarters for LP-Gas 
Information Since 1931 


American Gas Journal 
205 E. 42 St., New York 17 


Please rush postpaid_ copies of the 
new Butane-Propane POWER MANUAL. 
1 enclose $ _ in tell payment 


NAME 






































GAS APPLIANCE 
INDUSTRY NEWS 





New Nameplate for Chambers Units 


A new gold-plated nameplate is now 
being used on all Chambers gas cooking 
equipment, it was announced by Cham- 
bers Corp. A cut-out modern signature, 
the nameplate was developed by the com- 
pany’s design staff and is a die casting 
finished in 24-carat gold over a copper and 
nickel base. The script design is identical 
to the company’s logotype. 


Le 





John E. Chambers, founder and pres'dent of 
Chambers Corp., affixes a new nameplate to 
one of the company’s console ranges. The cut- 
out signature is in modern script design to 
facilitate recognition of Chambers ranges in 
display kitchens and store windows. 


The nameplate is made in gold to har- 
monize with each of the 7 colors in the com- 
pany’s line of console ranges, and to con- 
trast to the antique copper and stainless 
steel finishes of built-in units. 


AGE Lowers Air Cond Equipt Prices 

Price reductions ranging up to 24° on 
its full line of air conditioning equipment 
were announced recently by Bryant Heater 
division, Affiliated Gas Equipment, Inc. 

The reductions are designed to make 
Bryant’s air conditioning equipment more 
readily available to builders of popular 
priced new homes, and to owners of exist- 
ing homes not equipped with summer air 
conditioning. 

Affected by the reductions are: three 
sizes of the Model 590 summer air condi- 
tioner; two Model 581 duct central air 
conditioning units; and three full-rated new 
room air conditioners. 

“Bryant feels that this decision to lower 
prices, made possible by steadily increas- 
ing production to meet a growing demand, 
will give our distributors and dealers a 
distinct advantage in the mass markets rep- 
resented by the builders of popular price 
new homes, and by the owners of older 
homes not now equipped for year-round, 
central air conditioning,” W. H. Wise, 
Bryant’s director of sales, said. 

Also, the company has announced that 
the world’s most complete line of residen- 
tial heating and air conditioning equipment 
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will be exhibited this month at the 1954 
national association of home builders show 
in Chicago by the Bryant Heater division. 
The first heating equipment manufacturer 
to exhibit in the NAHB show, the com- 
pany will feature its year-round air condi- 
tioning Command-Aire Twins, plus repre- 
sentative 1954 models of all other Bryant 
residential heating, air conditioning, and 
water heating products. 


Bklyn Union Appliance Sales Up 


Brooklyn Union Gas Co. appliance sales 
for 1953 passed the $6 million mark in 
November, according to a report of new 
business activities. During the 11-month 
period from January to November the com- 
pany sold $6,245,359 worth of gas equip- 
ment to domestic, industrial and commer- 
cial customers. 

Total net delivered appliance sales in 
November amounted to $365,831 for an 
increase of more than $38,336 over the 
same month ef 1952. 


Henney Motor Buys Eureka Williams 

Sale of the manufacturing assets of Eu- 
reka Williams Corp. to Henney Motor Co., 
Inc., was completed on December 30 after 
the $4 million sale was approved by Eureka 
stockholders the preceding week. C. Rus- 
sell Feldmann, president of Henney, an- 
nounced that the Bloomington, IIl., com- 
pany would be operated as the Eureka Wil- 
liams Co., division of the Henney Motor 
Co., Inc., effective immediately. 

Also announced was the appointment of 
B. C. Milner, Jr., as executive assistant to 
the president of Henney in charge of the 
Eureka Williams division. H. W. Burritt, 
president of the old Eureka corp., will con- 
tinue with the new management on a con- 
sulting basis. 

All current Eureka manufacturing activi- 
ties are scheduled to continue at Blooming- 
ton. 


R. Hurt Is Dixie Products Res Dir 


Robert B. Hurt, connected with Hard- 
wick Stove Co. for 37 years, has been ap- 
pointed director of research of Dixie Prod- 
ucts, Inc. The company also has announced 
the establishment of a research division to 
conduct more fundamental research in gas 
cooking appliances to better serve custom- 
ers and the gas range industry. 

Mr. Hurt has long been recognized as a 
leading manufacturing and merchandising 
executive in the industry. He has been ac- 
tive for many years in the affairs of Gas 
Appliance Manufacturers Association. 





NEW GAS APPLIANCES 





Heater 


A new 50,000 Btu, fully automatic heater 
has been added to this manufacturer’s line 
of gas-fired heaters. For use in smaller 
shops and stores, the model is only 23 
inches high, and was engineered for sus- 
pension from the ceiling, leaving floor and 
wall space free. Its low 24-volt control re- 
portedly eliminates the running of thermo- 
stat lines in conduit. The corrugated heat 
exchanger is porcelain coated for corrosion 


resistance. Heat direction may be controlled 
with the large, adjustable louvers. Summer 
switch provides air circulation for warm 
weather ventilation. Quiet operation is said 
to result from the slow speed motor and 
resilient hub fan. Finished in baked ham- 
mer-tone enamel, the unit is approved by 
AGA, and is available for use with nat- 
ural, manufactured, and LP gases. 

Model 50 UF Unit Heater. Automatic 
Heating Equipment Div., Utility Appliance 
Corp., Los Angeles, Cal. 


Air conditioning units 

Two new 1954 summer air conditioning 
units are scheduled for introduction by 
this manufacturer at the 8th All-Industry 
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Refrigeration and Air Conditioning Expo- 
sition to be held in Cleveland, November 
9-12. The units are described as a compact, 
light-weight duct air conditioner and a 
re-designed, and full-rated room cooler. 
The duct air conditioner is said to be de- 
signed particularly for quick and easy in- 
stallation in restricted attic, basement, or 
crawl space locations. The model is 22” 
wide, weighs 270 Ibs. and is available in 
2- and 3-ton sizes, equipped with a com- 
plete hermetic refrigeration system. 

The room air conditioner to be intro- 
duced reportedly features mechanical im- 
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»rovements offering a new peak of cooling 
fficiency, dehumidification, and quiet op- 
‘ration. It is housed in an ivy-tone cabinet 
with discharge grille that allows 360° con- 
rol over the conditioned air. Flexible op- 
‘rating controls, providing four separate 
idjustments of room climate, are concealed 
beneath a small door on top of the cabinet. 
Overhang into the room is 3%”. The 
unit’s mechanical features include a com- 
plete hermetic compressor, a large con- 
denser coil, and double and triple row 
cooling coils with maximum cooling area. 

Model 581 and Model 554. Bryant 
Heater Div., Affiliated Gas Equipment, 
Inc., Cleveland. 


Horizontal furnace 

A new line of 3 gas-fired horizontal 
furnaces will be introduced by the manu- 
facturer in its 1954 series. The furnaces will 





be available, in February, in 85,000, 100,- 
000 and 140,000 Btu sizes, and are adapt- 
able to almost all types of houses and small 
commercial buildings. They may be in- 
stalled in attics or suspended from the ceil- 
ing or in the crawl space of basementless 
homes. Each unit is designed with inter- 
changeable parts so flue outlet and con- 
trols are accessible from either side. The 
140,000 Btu model is vented at the top, the 
others are side vented. Air delivery is fully 
adjustable to the requirements of conven- 
tional, perimeter and the company’s Blend- 
Air small pipe and blender systems. The 
combustion chamber is a series of airfoil- 
shaped, heavy-gauge metal tubes positioned 
above a cast iron slotted port burner. The 
shape and relation of combustion chamber 
to burner is said to result in a high degree 
of heat transfer and uniform heat distribu- 
tion. Standard controls include room ther- 
mostat, solenoid valve, gas pressure regu- 
lator in all except LP gas models, Baso 
100% pilot shut off, manual valve, fan 
switch and limit control. All models are de- 
signed for natural, mixed, manufactured 
and LP gases. 

Blend-Air Horizontal Furnaces, Models 
562, 563 and 564. Coleman Co., Inc., 
Wichita, Kans. 


Incinerator 


For burning all garbage and trash, ex- 
cept cans and bottles, this 1.7 bu. capacity 
gas fired incinerator features a_ special 
type of slotted-port burner, consuming 
10,000 Btu/hr, which produces a fan- 
shaped flame. When the main burner is 
not Operating, unburned garbage is slowly 
dehydrated by the 1,000 Btu pilot light 
protected by a 100% safety valve. The 
full firebrick lining of the unit is said to 
be impervious to the corrosive effects of 





January 1954, American Gas Journal 











food wastes while insulating the sides to 
prevent excessive heat radiation. The unit 
is 35%” high and 18” square, and con- 
nects to 6” flue and %” line. Non-com- 
bustible ebjects put into the unit may be 
dumped directly into the ash pan via a 
draw center, cast-iron grate. AGA-ap- 
proved for use with natural, manufactured 
and LP gases, the incinerator is available 
in two models, each with automatic safety 
pilot and manual gas valve. One model 
also features an automatic clock timer 
which can be set for operating periods 
from 5 minutes to 2 hours. 

Model L-17 and Model L-17T. Warm 
Morning Incinerator. Lcecke Stove Co., 
114 W. 11th St., Kansas City 5, Mo. 


Kitchen heater-range 

Featuring a heat exchanger unit, rated 
at 25,000 Btu with 100% safety shut-off, 
of heavy gauge steel all-weld construction, 
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this kitchen heater-range is a new addition 
to the manufacturer’s line. Measuring 38” 
wide, 36” high to cooking top, and 262” 
in depth including handles, the unit has as 
standard equipment: fluorescent lamp as- 
sembly, electric clock and time alarm, 
white porcelain key plates, porcelain fin- 
ished burner box, porcelain drip pans under 
top burners, automatic top burner lighters, 
oven heat control, fiberglass insulated oven, 
drawer-type brciler, porcelain broiler pan 
with separate smokeless grill, recessed toe 
room base, removable oven tray, porcelain 
top grates and 4” collar for flue connection. 

Detroit Jewel Gas Kitchen Heater Range 
No. 82067. Detroit-Michigan Stove Co., 
6900 E. Jefferson Ave., Detroit 31, Mich. 


Furnace-clothes dryer 

A new gas-fired combination furnace- 
clothes dryer, this unit is basically a waist- 
high furnace with a specially designed au- 
tomatic clothes dryer mounted on top. The 
unit is said to have the capacity to heat a 
7-room kouse. Heat is provided by forced 
warm air. The air is drawn into the fur- 
nace through a filter screen by a large 
radial blower, then it is blown across a 
one-piece, cast-iron heat exchanger and on 
up the discharge passage. Moveable baffles 
can be set to deflect all or part of the 
heated air into the clothes dryer. Settings 
on the dryer permit, in the winter time, 
feeding of warm air to both the house and 
dryer when it is in use. When the dryer is 
used in the summer, warm air only enters 








the drying chamber. The dryer removes 
about one Ib of water every 342 minutes 
from a load of wet clothes. Drying time 
for an average mixed load of wet clothes 








































































is about 30 minutes. AGA approved, the 
unit has an AGA input rating of 95,000 
Btu, and an output rating (bonnet) of 
76,000 Btu. 

Combination Furnace-Clothes Dryer. 
Herbster Products Co., 5309 Euclid Ave., 
Cleveland 3. 


Gas fired incinerator 


This incinerator has a capacity of .65 
bushel and is said to be adequate for a 
family of 2 to 6. Gas consumption, on 
continuous low fire which is recommended 
by the manufacturer, is 1% cu ft per hour 
at 1500 btu. With a heavy gauge sheet 
metal body it has a cast iron top, lid and 
grates. AGA approved, the unit operates 
with natural, manufactured or mixed gases 
and may be hung on the chimney or 
mounted on a stand in the basement. A flue 
draft of .03” or more is sufficient. For use 
with all burnable rubbish. 

Hungry Dragon. Skuttle Mfg. Co., 4099 
Beaufait, Detroit 7. 


Pressure regulator 


Used with a pilot filter, this new gas ap- 
pliance pressure regulator for natural, man- 
ufactured or mixed gases, is said to assure 





an end to pilot outages due to filtering and 
regulating problems. A compact regulator 
designed for ease of servicing and installa- 
tion, it measures 24%” high, in “4” and 
¥%” models, with an overall width of 
1 13/16”. The body is pressure case alumi- 
num alloy, while internal working parts are 
made of machined brass. Listed by AGA. 

Gas Appliance Pressure Regulator. S. H. 
Leggitt Co., Marshall, Mich. 
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Commercial range 

Measuring 3544” in depth, the ranges of 
this new series are said to have virtually the 
same amount of workable space as com- 
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mercial ranges with up to 6 more inches of 
depth. In battery formation, the manufac- 
turer states, these ranges save over 1,000 
square inches of workable area. A complete 
line of the ranges are offered in: open top; 
hot top; fry top; side firing broilers; roast- 
ing and baking ovens; deep fat fryers; sala- 
manders, and combination broilers and grid- 
dles. The units are available in stainless 
steel and standard black-Japan finishes and 
may be manifolded into battery with units 
of the same series. In the accompanying 
photograph, the company has illustrated the 
space that may be saved with a battery of 
the new series of ranges. 

Garland Space Saver Series 36. Detroit- 
Michigan Stove Co., 6900 E. Jefferson Ave., 
Detroit, Mich. 


Incinerator 


An automatic, gas-fired disposal unit for 
garbage and rubbish that operates on the 
dehydration principle where refuse is first 
dried by a constantly burning small pilot 
flame before rubbage is eliminated, this 
unit features a re-designed burner. The 
new burner has its primary air holes and 
orifice outside the refuse chamber, to pre- 
vent clogging. AGA-approved, for use with 
natural, mixed or manufactured gas, the 
model is 3644” high, 18%” wide and 
24%” deep. It has 2 bu. capacity and an 
input of 2,000 Btu/hr, with 6” flue pipe. 
Entirely insulated by fibre glass, the unit 
is available in white or two-tone gray. 

Gasinator Model 101. Gasinator Mfg. 
Co., Cleveland. 


Circulating heater 

This radiant-circulating heater, for use 
with any gas, is said to provide heat 
through the front while having top and 


sides cool enough to touch. Special baffles 
direct the cold air through the bottom and 
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back of the body, pass it over the radiants 
and return the heated air to the room. The 
radiants of this unvented circulator are 
ceramic, the body is finished in tan 
baked-on enamel. Available with manual 
or automatic pilot and a selection of ther- 
mostatic controls. The unit is 26” high, 14” 
deep, with one model 16%” wide, 24,000 
Btu, and one model 19” wide, 30,000 Btu. 
AGA approved. 

Models 1244 and 1305, Cool Console. 
Armstrong Product Corp., Huntington 12, 
W. Va. 


Clothes dryer 


Automatic thermostatic controls which 
limit dryer temperatures to 140° to elimi- 
nate scorching and burning dangers, are 





features of the manufacturer’s new dryer, 
available in gas and electric models. All 
phases of drying are registered on the con- 
trol panel, which measures a 2-hour drying 
period with 10-minute groupings, includ- 
ing damp-dry and dry indications. Eighteen 
lbs. of damp clothes can be tumble-dried 
in the 29” cylinder. Features include a 180° 
opening door with knee latch release, 5-way 
venting, and automatic shut-off when drying 
is completed. The gas model is ignited by a 
manually-lit pilot. Dimensions are: 36” in 
height to work surface, 39%” to back rail, 
31” in width, and 2634” in depth. 

Time-Line Clothes Dryer, Model AG- 
710. Norge Div., Borg-Warner Corp., Mer- 
chandise Mart Plaza, Chicago 54. 


Incinerator flue 

Pre-assembled in three sections, this pre- 
fabricated flue for use with gas fired in- 
cinerators offers speed of installation as a 
feature. No special tools are said to be re- 
quired and there are no holes to be drilled. 
The flue may be enclosed inside walls or 
against the outsides of buildings as desired, 
the manufacturer reports. A patented con- 
struction is said to prevent inside flue wob- 
ble. Two models are available; a 6” vitreous 
enamelled liner enclosed in an 8” outer cas- 
ing, providing a free flow of cold air sur- 
rounding the main flue; and a similar model 
with an additional 10” casing, providing a 
second air space. Special adapters are avail- 
able for all makes of gas fired incinerators. 

Models MC-8 and MC-10, Monarch 
Safety Flue. P.B.R. Metal Products Inc., 
6912 Hollywood Blvd., Hollywood 28, Cal. 


Thermostat 


A new 2-way thermostat for the dual 
purpose of controlling air conditioned 
temperatures in summer and warmth in 


winter has been introduced by the manu- 
facturer. Almost identical in appearance 
with the company’s flush-design winter 
weather thermostat, this unit has a 3-posi- 
tion switch with the settings; Off, Heat, 
and Cool. In hot weather, the Cool posi- 
tion and the temperature regulating dial 
signal room temperatures to air condition- 
ing controls in the combined units. The 
thermostat is said to eliminate the need 
for separate thermostats, wired individu- 
ally to furnace and air conditioner. This 
unit, with a 4-wire low voltage thermostat 
cable, connects with both heating and 
cooling controls. 
T-70H Thermostat. 
Co., Glendale, Cal. 


General Controls 


Duct heaters 


A new line of gas fired duct heaters fea- 
turing 12 models, ranging from 65,000 to 
500,000 Btu/hr input capacity, this line is 


= 


designed to burn all types of gas. The heat- 
ers also are designed for heating and air 
tempering jobs where air is circulated by an 


independently located blower, especially 
when used in conjunction with air condi- 
tioning systems. A rectangular duct flange 
for simple connection to inlet and outlet 
ducts is standard equipment. A_ built-in 
draft diverter allows the unit to be installed 
6” from ceiling or walls. Controls can be 
wired to operate either simultaneously with 
the blower motor, so that the gas supply is 
turned on and off as the blower is started 
and stopped, or may be controlled by a 
thermostat located in the leaving air side of 
the ductwork. The burners do not depend 
upon the remote fan for air, and variation 
in fan speed will not affect the burner op- 
eration. 

Series 23A-DU. United States Air Con- 
ditioning Corp., 3300 Como Ave., S.E., 
Minneapolis 14, Minn. 


Incinerator 

Many new changes in design and engi- 
neering are said to be incorporated in the 
manufacturer’s 1954 gas model incinera- 
tors. No water or sewage connections are 
needed, the company reports, and the unit 
may be installed wherever a suitable flue 
is accessible. UL and AGA approved, the 
incinerator carries the Good Housekeep- 
ing Seal and is accompanied by a 5-year 
warranty. Normal input is continuous at 
1,700 Btu. A selector control increases in- 
put to 3,000 Btu when fast burning is de- 
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ired. Available in two models; standard 
vith metallic brown baked enamel silicone 
nish, and deluxe with white baked enamel 
ilicone finish. The models are said to 


consume all food wastes, trash and prac- 

tically anything except cans and bottles. 
Calcinator Model GD Deluxe. Calcina- 

tor Corp., 28 & Water Sts., Bay City, Mich. 


Range 


This new gas range model with a radiant 
gas rotisserie was introduced by the manu- 
facturer at the company’s special Preview 





of 1954, held in New York City last month. 
Because of the success of the company’s re- 
cently introduced gas range equipped with 
electric rotisserie unit, the new radiant gas 
rotisserie was adopted. An additional inno- 
vation featured in all de luxe models is the 
sizzle griddle on top of the range. Other 
features of the de luxe models include high- 
speed cooking, top of stove control center 
through a four hour timer, clock, lamp out- 
let, and glass windows on both rotisserie 
broiler and oven. When desired, the mo- 
torized revolving skewer can be removed 
from the rotisserie pit to make room for 
additional broiling space. Features on 
standard models include: safe-guard valve 
handles; non-clog speed burners; cast 
burner grates; removable drip pans; auto- 
matic top burner lighter; automatic oven 
heat control; non-tilt oven racks; storage 
compartment; porcelain enamel sides; 
built-in flue deflector; flush-to-wall con- 
struction; complete all-around base, and in- 
side gas pipe connection. 

Model 54960. Welbilt Stove Co., Inc., 
Maspeth 78, N. Y. 
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NEW BULLETINS 


SaF-AIRE AUTOMATIC Gas HEATING. Pre- 
pared for the customer interested in heating 
either one room or an entire house, this 
bulletin describes the features of the manu- 
facturer’s self contained heating system 
which is available in 3 sizes to handle the 
majority of individual room and small area 
requirements. There are instructions for 
the 3 steps required for installation, and 
photographs showing 17 typical uses for the 
heating system. 

Saf-Aire Automatic Gas Heating. Stew- 
art-Warner Corp., U.S. Machine Div., Leb- 
anon, Ind. 





HERBSTER 3 IN | COMBINATION. A compact 
unit that heats the house, dries clothes and 
conditions the air, is the subject of this bul- 
letin. The unit is a forced warm air fur- 
nace, gas-fired, with an automatic clothes 
dryer built in as part of the basic heating 
unit. Operation of the dryer is controlled 
by two knobs; the first controlling the flow 
of warm air to the dryer, the second starts 
and stops the dryer. The air blown through 
the clothes is said to carry the lint for de- 
positing in a large lint trap, while all air 
used in the heating unit enters through a 
built-in filter. Baffles can be set for winter, 
summer, spring or fall operation, for reg- 
ulating the amount of warm air disburse- 
ment into house and dryer. 

Herbster 3 in 1 Combination. Herbster 


Products Co., 5309 Euclid Ave., Cleveland 
a 





GAS APPLIANCE 
INDUSTRY NEWS 


GAMA Gas Range Contest Winners 

Among the prize-winners judged most 
effective in the recent gas range manufac- 
turers’ Quickie demonstration contest were 
those which pointed up smokeless broiling, 
lifetime burners, sturdy construction, auto- 
matic and easy-to-clean features of the 
automatic gas ranges, according to W. T. 
Trueblood, Jr., chairman, Gas Appliance 
Manufacturers Association’s domestic gas 
range division. 

Prize winners whose entries were selected 
as being the most effective were: Donald 
Vetterling, Greenfield (Mass.) Gas Light 
Co.; C. Y. Smith, Lone Star Gas Co.; Rob- 
ert L. Murdock, Belmont Home Appliance 
Co., Indianapolis; John T. Cardall, Bur- 
bank, Cal.; Joseph H. Millstone, Chicago, 
and D. W. Kyle, The Tappan Stove Co., 
Mansfield, O. 

The GAMA contest, open to wholesale 
and retail gas range salesmen, was aimed at 
obtaining effective demonstrations which 
could be used by retail salesmen. The con- 
test entries will be incorporated in later edi- 
tions of the booklet, Quickie Demos “That 
Sell More Automatic Gas Ranges, which is 
distributed to dealers by gas range manu- 
facturers. 

The booklet contains gas range sales 
demonstrations of leading salesmen and is 
designed to help salesmen by demonstrat- 
ing the features of the automatic gas range. 
More than 58,000 of these booklets have 
been distributed to dealers and salesmen. 





Peoples Leads PGW in Sales Contest 


The Peoples Gas Light and Coke Co. of 
Chicago is, as of this date, leading Phila- 
delphia Gas Works in their inter-company 
Matchless gas range sales contest which 
pitted, in friendly rivalry, the sales force 
of one large metropolitan utility against an- 
other in a distant city. The contest was de- 
signed to cover the period from September 
8 to December 14, 1953. 

Recent comparative figures show Peo- 
ple’s cumulative sales total at 1,286 sales 
against 622 closed by PGW. When the pre- 
determined correction figures are applied— 
to compensate for differences in size of ter- 
ritory, number of meters and sales person- 
nel—the sales standings are: Chicago 428.7 
and Philadelphia 311.0. 

Each of the utilities established its own 
sales quota, and the Chicago quota is 1,125 
Matchless gas range sales, and Philadel- 
phia’s is 750. 

B. H. Wittmann, assistant to the vice 
president in charge of sales, Peoples, has 
announced: 

“Of course we are working to win the 
contest since that is inherent in any con- 
test. Far more important, however, to both 
James Nichols, sales manager of PGW, 
and myself, is the fact that the contest will 
express a unified approach to the solution 
of a sales problem existing in two similar 
highly-populated areas, 900 miles apart. I 
feel that other gas utilities are interested in 
similar contests. This being so, sales promo- 
tion and advertising programs could be- 
come so standardized as to provide a re- 
gional, and with a bit of pardonable exag- 
geration, a national program for building 
sales volume in Matchless gas ranges.” 


John Wood in Heater Sales Drive 

In connection with the introduction of 
John Wood Company’s new Penfield de- 
luxe glass-lined water heater, R. W. Simp- 
son, vice president and general sales man- 
ager has reported the company will present 
its More in °54, promotion plan adver- 
tising campaign to plumber-dealers. De- 
signed to aid dealers with sales opportuni- 
ties through cooperative advertising and 
promotion, the More in ’54 package is said 
to offer dealers everything needed to 
achieve a successful, low-cost advertising 
job on Penfield automatic gas water heaters. 

The promotion plan sales aids will in- 
clude newspaper ad mats, circulars, self- 
mailers, banners, publicity releases and 
point-of-sale merchandising materials. 

Capitalizing on the company’s sponsor- 
ship of the Mrs. America contest, wherein 
John Wood is the official Mrs. America 
water heater line, publicity accruing from 
the contest will be augmented by the big- 
gest national consumer advertising pro- 
gram in the company’s history, with eight 
million ad messages being presented to the 
public during the coming months. 

First public showing of the new Pen- 
field glass-lined heater is scheduled for 
January 14 as part of Brooklyn Union Gas 
Company’s dealer meeting. 


Norge Div Names RI Distributor 

Allied Appliance Co., Boston, Mass., was 
named Norge dealer distributor in the 
Providence, R. I., territory by the Norge 
Div., Borg-Warner Corp. 
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Bryant Plans Big 1954 Sales Effort 


Planning now to help distributors and 
dealers in 1954, Bryant Heater sales offi- 
cials this month will launch the most aggres- 
sive and comprehensive merchandising ef- 
fort in the firm’s history. 

Geared to record 1954 production sched- 
ules for all products, this year’s sales pro- 
motion program will be announced at the 
company’s annual sales meeting, January 
25-27, at Clearwater, Fla. 

Greatly increased 1954 production of 
heating and air conditioning equipment is 
topped by a 100% boost in the production 
of room air conditioners, according to 
James A. Hughes, vice president, Affiliated 
Gas Equipment, Inc. and general manager 
of the Bryant Heater Div. 

Bryant has established a field training 
team of product and sales specialists to give 
dealers complete schooling in the growing 
air conditioning field. Augmenting this pro- 
motional effort will be an expanded field 
sales staff, under the guidance of divisional 
managers. 

“Through this field training plan we hope 
to impart to Bryant distributors and dealers 
every possible bit of air conditioning know- 
how, with emphasis on sales promotion and 
merchandising activities,” William H. Wise, 
Bryant sales director, said. 

“We feel that with their backgrounds and 
experience, our distributors and dealers are 
qualified to profit more—much more—in 
1954. Moreover, they will have the advan- 
tage of handling the most complete line of 
home heating and air conditioning equip- 
ment in the industry,” Mr. Wise said. 

The field training team will conduct two- 
day dealer training programs at distributor 
headquarters. Actual field meetings will be- 
gin directly after the annual sales meeting. 

Attending the 1954 sales meeting will be 
more than 85 Bryant distributors, sales ex- 
ecutives and top management representa- 
tives, including: Lyle C. Harvey, president, 
Affiliated Gas Equipment, Inc.; Mr. 
Hughes; H. L. Clary, assistant general man- 
ager, Bryant Heater Div., and Mr. Wise. 

A Target Plan for merchandising room 
air conditioners will aid Bryant Heater deal- 
ers to try for doubled 1954 sales and profits, 
Mr. Wise has announced. 

Most comprehensive individual product 
merchandising effort in the division’s his- 
tory, the plan will enable dealers to con- 
trol every element of their 1954 room air 
conditioner sales programs except the 
weather, Mr. Wise said. The plan will be 
supported by three vital props: room air 
conditioner production approximately 
double the total for 1953; a retail price re- 
duction varying with the model from 6 to 
10%; and attractive financing arrangements 
for distributor, dealer and purchaser. 

A major aid to the plan is a sales slide 
presentation, available through distributors, 
which will enable dealers to tell a complete 
and hard-hitting sales story in just a few 
minutes, with the appeal of color photos. 

While this promotion is a highly special- 
ized effort, the plan is integrated with Bry- 
ant’s over-all 1954 merchandising program. 

The expanded field sales staff will assist 
distributors and dealers to execute Target 
Plan details. Individual distributors and 
dealers, however, will have free choice in 
adapting the program to local conditions. 
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Plan LPGA Market Research Dept 


Plans for the establishment of a market 
research and statistical department were ap- 
proved by the Liquefied Petroleum Gas As- 
sociation board of directors at a recent 
meeting. The recommendation that a sta- 
tistician be employed was made by the mar- 
ket research committee. 





MEN AT WORK 
Little Ils GAMA Sales Promotion Dir 


Ray Little, for the past nine years gen- 
eral sales manager of Equitable Gas Co., 
has joined Gas Appliance Manufacturers 
Association as di- 
rector of sales pro- 
motion. 

In this new post 
Mr. Little will co- 
ordinate the promo- 
tion of the domes- 
tic, commercial and 
industrial product 
divisions of the as- 
sociation and will 
implement _ tie-ins 
for appliance man- 
ufacturers with the 
advertising and pro- 
motion program of American Gas Associa- 
tion. 

With Equitable Gas for 27 years, Mr. 
Little has taken an active part in national 
affairs of the gas industry, serving on many 
AGA committees. Among the groups which 
he has directed as chairman are the house 
heating and air conditioning, architects and 
builders, refrigeration, and the advertising 
and copy committees. He is presently serv- 
ing as chairman of the AGA residential sec- 
tion. 

Mr. Little joined Equitable as an indus- 
trial sales engineer in 1926. In January, 
1945 he was appointed general sales man- 
ager of the company, the position from 
which he has resigned in order to join 
GAMA as director of sales promotion. 





Ray Little 


Promotions at Detroit-Michigan Stove 

The appointment of John M. Storm as 
sales manager and Milton W. Elert as ad- 
vertising and sales promotion manager of 
the Detroit-Michigan Stove Co. has been 
announced. 

Mr. Elert succeeds E. C. Barrows, who 
will assist Mr. Elert in his new expanded 
department. Mr. Storm, who replaces Mr. 
Elert as sales manager, was advanced from 
Southwestern Div. manager of the com- 
pany, where he has been succeeded by 
Charles W. Simpson. 

Mr. Elert has been with the company 
since 1937 and was named sales manager in 
1950. Mr. Storm joined Detroit-Michigan 
Stove in 1948 as district manager in Hous- 
ton and was named Southwestern Div. 
manager in 1949. 

Mr. Barrows and Mr. Simpson have been 
with the company since 1949. 


Hall Is New Sales Mgr for Incinor 

Clifford E. Hall, former promotion man- 
ager of American Gas Association, is now 
sales manager for the Incineration Div., 
Bowser, Inc. In his new position he will di- 
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STREET DEPARTMENT SUPERINTENDENT 


Natural gas company located in the Middle 
West has opening for graduate engineer to 
take charge of street department construc- 
tion, operation and maintenance: Salary 
commensurate with ability and experience. 
Replies will be confidential. Box 265 








DISTRIBUTION SUPERINTENDENT 


Gro ving natural gas company located in the 
Middle West seeking the services of a grad- 
uate engineer who has had transmission 
and distribution experience with construc- 
tion, operation and maintenance of under- 
ground structures as well as having first- 
hand knowledge of service department op- 
eration. Replies will be confidential. Box 266 














rect an expanding sales and promotion pro- 
gram for the Incinor line of automatic in- 
cinerators. 

Prior to holding the position of AGA 
promotion manager Mr. Hall was an as- 
sistant director of public relations with The 
Connecticut Light and Power Co. 


Mackey at A O Smith Headquarters 

Fred Mackey, vice president in charge of 
manufacturing for A. O. Smith Corp., has 
returned to the company’s Milwaukee head- 
quarters to take larger responsibilities in 
the administering of company-wide manu- 
facturing problems. Mr. Mackey will be- 
come a member of the central staff and re- 
port directly to F. S. Cornell, vice president 
and general manager of A. O. Smith. 





R. C. CONNELL has been named director 
of sales, Norge Div., Borg-Warner Corp. 

W. M. MILBouRNE has been appointed 
utility sales representative, Duo-Therm 
Div., Motor Wheel Corp. 

ROBERT SOROKA is now factory represen- 
tative, eastern Pennsylvania, Maryland and 
Delaware, Roberts-Gordon Appliance Corp 
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The only gasholder that 
uses 


NO WATER 
NO TAR 
NO GREASE 


The only gasholder that 
assures you 


NO WEATHER WORRIES 
NO OPERATING COSTS 
NO MAINTENANCE 
PROBLEMS 
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You can convert your old style gasholders 
to get the Wiggins advantages 
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you plan any gasholder construction. 





4 connections! 


HOUSTON, TEXAS FF 
LOS ANGELES, CAL. F- 
DAVENPORT, IOWA FE 
SAN FRANCISCO, CAL 





